From Piracy to Profit:  Catering to Content

Rupert Murdoch famously claimed that “content is king.”  Bill Gates adopted the statement in 1996, predicting that content would drive Internet profits just as content has driven the broadcasting business model.  However, media piracy has compelled a new order in the media world and presented new challenges for protecting the reign of content as supreme.   
As Gates observed, the Internet is “the multimedia equivalent of the photocopier,” allowing duplication of media content at little or no cost.  As materials such as movies, television shows, newspapers, magazines and radio programming are increasingly duplicated and distributed on the Internet, the value of the material is simultaneously diminished.  Accordingly, media organizations have suffered drastic profit losses from illegally siphoned content and called for copyright, and other protections to safeguard both profits and the content itself.  According to media mogul Sumner Redstone, “Copyright compels creativity, it furnishes the incentive to innovate.  If you limit the protection of copyright, you stifle the expression of self."   Thus, Redstone asserted, “If content is king, copyright is its castle.”

This panel will focus on the increasing tension between legal and illegal distribution of media content and how this impacts the field of communications law.   The panel will address: 

· The role Internet service providers play in governing the exchange of copyrighted materials. 

· The role government should take in regulating this exchange. 

· How distribution outlets, from Google to RSS feeds, can continue to deliver vital, consumer-backed services without running afoul of media giants.

· The role and responsibilities that ISP’s play in facilitating the distribution, legal and illegal, of content.

· What role does Communications Law have to play in the future landscape of content distribution?

